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1. Introduction
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Quiz:

Edmondson, A. (777?). Psychological safety and learning behavior in work
teams. Administrative science quarterly, 44(2), 350-383.
1. Have you heard of psychological safety?

2. What year do you think this paper was published?

600
Feb 2004
450 "
"Psychological safety" 0
300 "innovator's dilemma"
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Source: Web of Science, Google Trends
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2. What is Research?



rFE L i3 nH> ? What is Research? (vs. Business Research)

Business Research Academic Research
(RAREfZY: Problem Solving) (&n#%AI%E Knowledge Contribution)

HE) TR R E L X’ T 5 BAGAZR DUR OB fiR
Purpose FER 7L A2 fF 9% — i b AT REZR FNRR OB H

Support timely decision—making, Deep understanding of phenomena,

Solve practical problems Creating generalizable knowledge
KX MR PE, FEH M, BRE 72 &P M, BT, BREmAY
Characteristics Speed, practicality, limited scope Rigor, transparency, theoretical grounding
il T, R e A, Bia b YDATI =KX LR, XIMEFEFEAEITH %
Examples Market research, Customer satisfaction oy Al

surveys, Competitor analysis Understanding the mechanism of Y,

The impact of X on firm performance

Note: These approaches aren’t mutually exclusive. Mainly differ in their primary purpose.
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Research Pitfalls for Business Professionals Entering Academia

1. Prioritizing Solutions Over Inquiry: Jumping to recommendations too quickly
* BR rewards quick, actionable solutions. In academia, however, the primary goal is contributing

to theory. In-depth analysis is needed before proposing solutions

2. Lack of Literature Review (LR): a ""new idea" is NOT sufficient
¢ AR demands both situating work within existing knowledge and demonstrating novelty. LR is

essential to identify a research gap, building upon or challenges established theories.

3. Lack of Specificity in the Research Question: Keeping the scope too broad
* AR requires a tightly focused, answerable question that allows for rigorous investigation and

clear methodology. Initial broad interests need to be narrowed down into a specific question.
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Definition of Research (perhaps) AF D EHZER

- JEkAJ:E Creating new knowledge (in short)
- ESESh/CRE 2@ THRSEBH TR (CL, M@ fliE 42
The process of creating new knowledge by making a phenomenon explainable through a

justified investigation (in full)

Investigation
? !

Phenomenon Knowledge

References supporting the definition

*  “A good theory is just a simple explanation for a phenomenon™. (Tellis, p.3, 2017)
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WrFeDFEEE Types of Research (e.g., Academy of Management’ s Journals)

1. HEFHHFZE Theoretical research : conceptual, mathematical
2. ZEFFAFZE Empirical research - qualitative, quantitative, mixed—methods
3. L E=—M#f%E Review research : literature review, meta—analysis

Theoretical Empirical Review
B Em AT T FEREHTIE LE 2 —hF5E

| ms

Academy of Management Academy of Management Academy of Management
Review: AMR Journal: AM]J Annals: AMA
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3. Next Session (April 18)



Session 01: Research Philosophy and Literature Review
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This session offers a concise introduction to research philosophy, highlighting how differing worldviews and epistemologies
influence the formulation of research questions. Through a brief workshop, participants will practice turning business
interests or workplace challenges into researchable questions. The session then shifts to the role of the literature review in
refining these questions. Participants will develop skills for critically reading academic texts—focusing on identifying the
topic, issue, and scope—and will be introduced to literature mapping as a tool to better understand and articulate

theoretical contributions.
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Thank you :)

Takanori Kashino
kashino@eireneuniversity.org




